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Trong 6 thdang dau nam 2026, Masterise Homes chinh
thuc gidi thiéu Branded Living Magazine, 4n pham
truyén cam hung dau tién vé chuan séng hang hiéu
trong nganh bat déng san Viét Nam. Day 13 budc tiép
néi trong hanh trinh dinh chuan cda Masterise Homes,
tU phat trién san pham dén kién tao chat luong séng,

trdi nghiém cu dan va hé gia tri song dai han.

V6i chu dé Live in Legacy, an pham duogc trién khai

- qua ba chuong Tinh khdéi, Phong vi, Di duéng, md ra

goc nhin da chiéu vé khdéng gian song hang hiéu qua
kién truc, dich vu, cong dong va doi song cu dan.
Khéng gian séng hang hiéu dugoc dién gidi nhu moét hé
gia tri hién hu, noi moi lva chon vé tham my, tién
nghi, dich vu va cach séng gop phan bdi dap nén nép
nha trong dasi séng doé thi duong dai.

Théng qua Branded Living Magazine, Masterise
Homes mang dén mot cach tiép can giau chiéu sau
hon vé khai niém di sdn. Di sdn khéng chi [a diéu duoc
trao lai & cudi hanh trinh, ma ducc nudi dudng tu
chinh nhUng trai nghiém séng moi ngay, dé tré thanh
gia tri bén ving cho hién tai va cac thé hé tiép noi.
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MASTERISE HOMES LAUNCHES

BRANDED LIVING MAGAZINE,

VIETNAM REAL ESTATE INDUSTRY'S
FIRST PUBLICATION ON BRANDED LIVING

In the first half of 2026, Masterise Homes officially
introduced Branded Living Magazine, Vietnam real
estate industry's first inspirational publication
dedicated to branded living. The launch marked a
continued step in Masterise Homes' standard-setting
journey, from product development to quality of
living, resident experience, and long-term lifestyle
values.

Themed Live in Legacy, the magazine unfolds
through three chapters, Prelude, Taste, and Legacy,
offering a multidimensional perspective on branded
living through architecture, services, community,
and residents' everyday experiences. Branded living
is presented as a living value system, where choices
in aesthetics, comfort, service, and lifestyle collec-
tively shape the "family ethos" of a contemporary
urban life.

Through Branded Living Magazine, Masterise Homes
brings greater depth to the idea of legacy. Legacy is
not only something to be passed on at the end of a
journey, but a value nurtured through daily living, be-
coming a lasting foundation for the present and
future generations.
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TRIEN LAM TRAI NGHIEM

BRANDED
LIVING

Dién ra trong hai ngay 19 va 20/06/2026 tai
Masterise Homes Sales Gallery, KBT Ocean
Park 3, Trién |am trdi nghiém Branded Living
2026 vai chu dé "Thau" md ra hanh trinh
cam nhan nhing gia tri lam nén chuan séng
hang hiéu qua khéng gian, nghé thuat va
trdi nghiém ducgc kién tao cé chuo dich.

Trién |1dm dan dat khach tham du di tU nén
tdng dinh chuan dén ba I6p cam thau dai
dién cho hé gid tri Branded Living by Mas-
terise Homes. Khu vuc Hanh trinh kién tao
tai hién hon moét thdp ky Masterise Homes

p phan dinh hinh chuan sé6ng hang hiéu
tai Viét Nam, dong thai gidi thiéu bon tru
coOt gia tri: su chin chu trong tung chi tiét,

KHI CHUAN SONG
HANG HIEU PUGC
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cdm hung tu di sdn, khd nang duy tri gia tri theo

2. o 7

thoi gian va chat luong duoc xac lap bai cac
chuan muc quéc té.

TU nén tang do, ba khéng gian trai nghiém Gan
Két Sau S3c, Chat S6ng Tinh Hoa va Dau An Vi
Thé |an luot md ra nhing 1at cat khac nhau cua
chuan séng hang hiéu: cdm gidc thudc vé
trong gia dinh va céng déng; su cdn bang than,
tam, tri qua thién nhién va céng nghé da giac
quan: cung dau an vi thé duoc thé hién qua
nghé thudt, &m nhac, trang sUc va cac gia tri
truyén dai. Qua tung diém cham, “"Thau" dua
Branded Living ra khoéi pham vi mét khai niém,
tré thanh tradi nghiém coé thé thudng |am, tuong
tac va cdm nhan.




BRANDED LIVING

EXPERIENCE EXHIBITION 2026:
WHERE BRANDED LIVING
WAS FELT THROUGH

EVERY TOUCHPOINT
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Held on 19 and 20 June 2026 at Masterise Homes Sales Gallery,
Ocean Park 3, the Branded Living Experience Exhibition 2026,
themed "Thau", opened an immersive journey into the values
that define branded living through curated spaces, art, and in-
tentionally designed experiences.

The exhibition guided guests from the foundation of Masterise
Homes' standard-setting journey to three experiential layers
representing the values of Branded Living by Masterise
Homes. The Journey of Creation area revisited more than a
decade of Masterise Homes' contribution to shaping branded
living standards in Vietnam, while presenting four core pillars:
attention to detail, inspiration from heritage, long-term value
oreservation, and quality benchmarked against international
standards.

Building on this foundation, the three spaces, Deep
Connection, Refined Living Essence, and Mark of Prestige,

revealed distinct dimensions of branded living: a sense
of belonging within family and community: balance
of body, mind, and spirit through nature and

multisensory technology: and prestige
expressed through art, music, fine
jewellery, and legacy values. Through

each touchpoint, "Thau" trans-

formed Branded Living from a
concept into an experience

to be viewed, engaged

with, and deeply felt.
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Ngay 29/06/2026, Masterise Homes chinh thuc khai
truong The Atelier by Masterise Homes, khu phuc hgp
van phong ban hang va nha mau tai Ocean Park 3, vd&i
chd dé "Vé dep naoi thudc vé". Khéng chi la khéng
gian gidi thiéu du an, The Atelier by Masterise Homes
dugc phat trién nhu moét trung tdm trai nghiém phong
cach song, nai kién truc, nghé thuat va cdm xuc cung
ma ra mot cach tiép cadn mdéi vé chon an cu.

KHAI TRUONG

THE ATEI

BY MASTERISE

*****

MASTERISE HOMES R

\
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Hanh trinh trai nghiém duoc dan dat qua ba chuong
Inspiration, Emotion va The Belonging. TU nghé thuat
dan két cUa Lam.Weaving, sap dat hoa cUa Ted &
Anna, bd suu tadp hoi hoa Viét Nam tuyén chon dén
cac tac pham gém tu Bat Trang Museum Atelier, moi
chat liéu duoc két ndi trong cung moét mach ké vé vé
dep, ky Uc va cdm giac thudc vé.

Véi The Atelier by Masterise Homes, Véi The Atelier by Masterise Homes, trdi nghiém
khach hang dugc nang Ién thanh mét phan cta hanh
trinh kién tao chuan s6ng hang hiéu. Moi diém cham
khéng chi giup khach hang hinh dung ré hon vé du
an, ma con goi maé 16i séng, gu tham my va nhing gia
tri ma Masterise Homes bén bi theo dudi.

trai nghiém khach hang dugc nang lén
thanh mét phan cda hanh trinh kién tao
chuan song hang hiéu.




THE ATELIER
BY MASTERISE HOMES
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Tai hoéi thdo "Thi truong bat déng san 2026:
Vugt gid ngugc, dén chu ky mai" do Bdo Tai
chinh - Bau tu t6 chuc, dai dién co quan quan ly,
chuyén gia kinh té, chuyén gia bat déng san va
doanh nghiép cung thao luan vé trién vong thi
trudng trong giai doan mdi. Trong khuén khoé
chuong trinh, ba Thi Anh Bao, Gidm déc Khoi
Marketing Masterise Group, chia sé goc nhin vé
su thay déi trong hanh vi khach hang va vai tro
cUa nha phat trién.

Theo ba, sau giai doan thanh loc, ngudi mua
ngay cang quan tdm dén kha ndng bdo toan gid
tri, chat luong sébng thuc té va nang luc duy tri
tiéu chuan theo thdi gian. biéu nay dat ra hé
quy chiéu mdi cho bat dong sdn cao cap, noi
gia tri khéng chi nam & san pham, ma & chat
luong van hanh, dich vu, cong dong cu dan va
trai nghiém séng co6 thé kiém chung.

V3i Masterise Homes, chién lugc dinh chuan
dugc xay dung xuyén sudt vong doi du an, tu
quy hoach, thiét ké, hoan thién dén van hanh va
phat trién cdéng dong. Pay la nén tang giup
thuong hiéu khang dinh vai tro nha dinh chuén
song hang hiéu trong chu ky mai.

(0085 NG THARH HUAN

MASTERISE HOMES
CHIA SE GOC NHIN VE
VAI TRO CUA NHA DINH CHUAN

PON CHU KY
MOI

"WEATHERING THE HEADWINDS,
EMBRACING A NEW CYCLE":

MASTERISE HOMES SHARES ITS PERSPECTIVE
ON THE ROLE OF A STANDARD-SETTER
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At the conference "Vietnam Real Estate Market 2026:
Weathering the Headwinds, Embracing a New
Cycle," organised by Finance and Investment
Newspaper, representatives from regulatory bodies,
economists, real estate experts, and businesses dis-
cussed the market outlook for the next phase. As part
of the programme, Ms. Thi Anh Dao, Marketing Director
of Masterise Group, shared her perspective on
evolving customer behaviour and the role of
developers.

“Ngay nay, ngusi mua khoéng chi nhin bat dong san
nhu mot co hoi dau tu ngan han, ma bat dau quan
tam nhiéu hon dén kha nang bao toan gia tri, chat
lugng song thuc té va cach mot khong gian séng co
thé dong hanh véi ho qua tirng giai doan cuoc doi.
Véi Masterise Homes, Igi thé canh tranh bén viing
khong nam & mot I6p nhan dién thuong hiéu, ma &
nang luc xay dung hé tiéu chuan nhat quan, tir san
pham, van hanh dén cong dong cu dan.”

According to Ms. Dao, after a period of market
consolidation, buyers are placing greater emphasis
on value preservation, real quality of living, and the
ability to maintain standards over time. This creates a
new reference point for premium real estate, where
value is measured not only by the product itself, but
also by operations, service':s, resident community, and
a living experience that can be verified in reality.
Ay

For Masterise Homes, its_“;g;:"tandard—setting strategy is
embedded throughout the project lifecycle, from
master planning, design,iiand finishing quality to
operations and communitg;;g_;égelopment. This foundation
continues to affirm the brand!s role as a branded living

= g

Ba Thi Anh Pao

Giam doc Khoi Marketing,
Masterise Group

standard-setter in the new, ¢ycle.
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IBT RECOGNIZES
MASTERISE HOMES
AS A STANDARD-SETTER = e

INTERNATIONAL BUSINESS TIMES FOR BRANDED LIVING A [t

GHI NHAN L INVIETNAM
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Thang 4/2026, International Business  Diém ndi bat nam & khad ndng hién § 10 standards.
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phat trién tién phong gép phan dinh hinh nghiém séng va chuan muc van hanh
thi trudng. TU viéc dua bat déng san  dai han. 23 1
hang hiéu quoc té vao Viét Nam dén phat
trién cac dong san pham mang thuong
hiéu riéng, Masterise Homes tung budc
thiét lap hé quy chiéu cho chuan séng
hang hiéu & nhiéu phan khuc.

o

Trong buc tranh do, Masterise Homes  trién c0a moét thj trusng bét déng san = & & & FRE R R e
dugc ghi nhan |& moét trong nhiing nha ngay cang dé cao gid tri bén ving, trdi = &= & BEEE s e S : :
, gi - Its distinction lies in turning standards into
i i ' |

ﬁ.”,.h,\' 3 e ¥

tangible living experiences, reflected in
completed developments, established resident
communities, and daily operational quality.
This foundation continues to reinforce Masterise
Homes' role as a standard-setter for branded
living in Vietnam, contributing to a real estate
market increasingly defined by long-term
value, elevated experiences, and enduring
operational standards.
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MASTERISE HOMES

NOI DAl CHUOI CONG NHAN QUOC TE
CHO NANG LUC BINH CHUAN HANG HIEU
TAl APPA 2026

Tai Asia Pacific Property Awards 2026,
Masterise Homes tiép tuc ghi dau trén
ban doé gidi thudng khu vuc véi hai hang
muc danh cho Masteri Era Landmark va
LUMIERE Orient Pearl. Trong d6, Masteri
Era Landmark ducc ghi nhan & hang muc
Du an co thiét ké canh quan xuat sac, con
LUMIERE Orient Pearl dat gidi thudng 5
sao & hang muc Du an nha & cao tang
xuat sac.

Su ghi nhan tai APPA 2026 ndi dai hanh
trinh hon mét thdp ky Masterise Homes
kién dinh theo dudi cac chuan muc phat
trién quéc té, tu quy hoach, thiét ke,
canh quan dén chat luong hoan thién,
van hanh va trdi nghiém séng danh cho
cu dan. Viéc dugc vinh danh lién tiép qua

Award Winner

Lanscape Architecture
Vietnam

Masteri Era Landmark
by Masterise Homes
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cac ndm cing cho thay ndng luc duy
tri mot hé tiéu chuan nhat quan trén
nhiéu dong san pham va phan khuic
khdc nhau.

Vi Masterise Homes, chat luong hang
hiéu khéng chi |a dinh vi thuong hiéu,
ma duoc thé hién trong cach moi
khéng gian song dugc kién tao, van
hanh va tiép tuc tao gid tri theo thai
gian. APPA 2026 vi vay |a mét c6t moc
quan trong, gop phan khang dinh vai
tro cUa Masterise Homes trong hanh
trinh dua chuan sé6ng hang hiéu tré
thanh gia tri cé thé nhin thay, kiém
ching va trdi nghiém trong ddoi sébng
cu dan.

ARA BETC
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Best Residential
High Rise Development
Vietnam
LUMIERE Orient Pearl

by Masterise Homes
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MASTERISE HOMES
EXTENDS ITS INTERNATIONAL RECOGNITION
FOR BRANDED STANDARD-SETTING EXCELLENCE
AT APPA 2026

In April 2026, International Business Times
published an article noting that Vietnam's
branded real estate market was entering a
new stage of growth, where property value is
increasingly measured not only by location or
price, but also by quality of living, resident
experience, and consistently delivered
standards.

Within this landscape, Masterise Homes was
recognized as one of the pioneering developers
contributing to the market's evolution. From
introducing international branded residences
to Vietnam to developing its own branded

product lines, Masterise Homes has progres-
sively shaped a benchmark for branded living
across segments.

Its distinction lies in turning standards into
tangible living experiences, reflected in com-
pleted developments, established resident
communities, and daily operational quality.
This foundation continues to reinforce Masterise
Homes' role as a standard-setter for branded
living in Vietnam, contributing to a real estate
market increasingly defined by long-term
value, elevated experiences, and enduring
operational standards.
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"HOW GLOBAL STANDARDS ARE RESHAPING VIETN

3AN FUTURE"

MS. GLORIA CHAN

Vice President,
Development, APEC,
Marriott International

MS. NELLY PHUONG TA
Head of Hospitality &
Entertainment,
Masterise Group

MASTERISE GROUP UNVEILS
ONE CENTRAL SAIGON,
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A NEW LANDMARK IN THE HEART
OF HO CHI MINH CITY

Masterise Group officially unveiled One Central
Saigon, marking a significant milestone in its
journey to create enduring landmarks while
introducing a new iconic mixed-use destination in
the heart of Ho Chi Minh City.

Located opposite Ben Thanh Market, One Central
Saigon occupies one of the city's most
distinguished  heritage  addresses, where
contemporary urban life meets Saigon's cultural
legacy. The development brings together The
Ritz-Carlton, Saigon, The Ritz-Carlton Residences,

Saigon, Grade A+ office space, and a curated
ecosystem of retail, dining, and premium services,
establishing a new international benchmark in the
city centre.

Inspired by the Eastern symbol of "Twin Dragons
Holding a Pearl," the twin towers blend contemporary
architecture with Vietnamese cultural identity,
reflecting Masterise Group's aspiration to bring the
finest global experiences to Vietnam while presenting
a modern, confident, and culturally rich Vietnam to
the world.

One Central Saigon
A defining icon of Vietnam on the rise
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HANOI
SEASONS GARDEN

MASTERISE HOMES
GIOI THIEU

HANOI SEASONS GARDEN
VA RA MAT PHAN KHU THE BLOOM
THUOC LUMIERE SERIES

Ngay 12/05/2026, Masterise Homes chinh thuc
gisi thiéu Hanoi Seasons Garden va ra mat phan
khu dau tién The Bloom thuéc LUMIERE Series,
danh dau budc phat trién mdi trong hanh trinh
hién dién tai thi trudng Ha Noi.

TU dau an cong nghiép gita long Thu do, Hanoi
Seasons Garden duoc phat trién vai tinh than gin
giU ban sac do thi, déng thdi mé ra modt chuan
song madi noi thién nhién, nghé thuéat va nhip song
duong dai cung giao hoa. Toa lac tai tdm diém
két n6i chién lugc truc Tdy Nam Ha Noi va ké cén
tuyén Metro, du an sé hiu loi thé két néi ndi bat,
giUp cu dan co thém thdai gian cho nhing trai
nghiém séng can bang va tron ven hon.

Du an gidi thiéu hé tién ich quy mé vaéi 5 khu vudn chu dé,
3 tang ham lién thong, bé boi bén mua tdng ham theo
chuan resort va spa quéc té, cung ClubHouse duoc quan
ly, vAn hanh bd&i Masterise Hospitality & Entertainment. Vai
The Bloom, Hanoi Seasons Garden md ra chuong dau
tién mang tinh than "Giao cdm mién nd hoa", noi chat
séng LUMIERE dugc dién gidi qua thién nhién, cdm xuc
va ban sac Ha Néi.
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MASTERISE HOMES INTRODUCES
HANOI SEASONS GARDEN

AND UNVEILS THE BLOOM,

THE FIRST PRECINCT

OF THE LUMIERE SERIES

On 12/05/2026, Masterise Homes officially
introduces Hanoi Seasons Garden and unveils its
first precinct, The Bloom, under the LUMIERE
Series, marking a new step in the brand's
presence in Hanoi.

From an industrial landmark in the heart of the
capital, Hanoi Seasons Garden is developed with
respect for urban identity while introducing a
new standard of living where nature, art, and
contemporary rhythms come together.

Located at the strategic gateway of Hanoi's
southwest economic corridor and adjacent to the
Metro line, the project offers strong connectivity,
giving residents more time for a balanced and
ulfilling way of life.
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The development features a large-scale amenity ecosystem,

ncluding five themed gardens, three interconnected
basement levels, a four-season basement pool designed to
international resort and spa standards, and a ClubHouse
managed and operated by Masterise Hospitality & Entertainment.
Through The Bloom, Hanoi Seasons Garden opens its first
chapter, "Resonance in the Realm of Blossoms,” where
LUMIERE living quality is expressed through nature, emotion,
and the distinctive identity of Hanoi.
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CHINH THUC KHAI MO
CHUONG MOI TAI

GRAND MARINA, SAIGON = A NEW HORIZON UNFOLDS - Sa
GRAND MARINA, SAIGON NS

KY CONG CUA THOI GIAN, ,
Y VI TUNG KHOANH KHAC THE SIGNATURE OF TIME

TU vung dat Ba Son hon hai thé ky lich s, noi tung ghi dau On the historic grounds of Ba Son, where more than two
nhing chuyén minh quan trong cla Sai Gon xua, Grand Marina, centuries of Saigon's transformation have unfolded,
Saigon hém nay da thanh hinh, tré thanh minh ching ré nét cho Grand Marina, Saigon now stands as a clear testament to
nanh trinh Masterise Homes hién thuc héa mot di san sodng tai Masterise Homes journey in shaping a modern legacy at the
&i trung tdm TP. HO Chi Minh, dong thdi dua bat dong sdn hang heart of Ho Chi Minh City.

niéu mang chuan muc Marriott toan cau vuct qua giai doan khai

niém dé tré thanh moét trai nghiém séng hién hu. It also marks the moment branded living in Marriott's way

move beyond concept and become a tangible way of life.

Pat vao tram ndm dong lich s, mot dia chi khan hiém doc ton.

Pat vao di san hang thé ky, moét tén tudi danh gia toan cau. Set within centuries of history, a rare and coveted address.
Pat vao 16i coa thi thanh khéng ngu, noi gid tri khéng ngung Set upon a storied legacy, a globally distinguished name.
sinh s&i ndy nd. Set at the heart of a city in constant motion, where value
Pat vao thang ndm chang dé mai mon, ma chat loc chat séng continues to take shape.

nhu rucu quy. Set within the passage of time, where living is not

diminished, but refined.
M6t toa do, noi thoi gian khong chi chdy tréi, ma dong day y vi
vao tung khoanh khac séng. A place where time does not merely pass.
It gives depth and meaning to every moment of life.
M6t chuong mai cla phong céch séng hang hiéu déc ban bén
song*Sai Gon chinh thuc #at dau. ‘ b i o 1 .y new%hapter of distinctive branded living pr the Sarbon
[\ ‘ River officially begins.

JW MARRIOTT
SERVICE APARTMENT RESIDENCES, SEA maBETT
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Ban sac SONG Nhlpsong
giao thuong I'IANI" toan cau

Ban sac SONG Nhip séng

SOHO

Ban sac SONG Nhlp song
giao thuong I_IANI_I toan cau

giao thuong HJ‘II}\NI'I toan cau
i Glol ity,

tai The Global City,
trung tim TP. I'fé Chi Minh

=™ - Y \ 9
Tiép ndi chudi du an va phan khu mdi duoc gidi Cong hudng vai hé sinh thai "all-in-one" cula | f — ... T N o TN g TN el s S o lbsins e .
thiéu trong nUa dadu nam 2026, Masterise Homes  The Global City, SOHO tré thanh diém két * D = =y =R = Iy U e - S b A i
giGi thieu mot sic thai mai, tinh than mai tai SOHO  ndi cla cu dan, thuong hiéu, du khach va w - . - i - S . - .
- The Global City, hoan thién buc tranh dé thj da  cong dong quéc té. : ":;‘Q}E | |
chic ndng véi mét khu phé thuong mai dugc phat i | |
trién theo chuan muc qudc té. Su hién dién cla SOHO tiép tuc hoan thién » & ' e i

hé sinh thai séng, lam viéc va trdi nghiém tai e . R SOHO
Pucoc kién tao badi Masterise Homes cung Foster +  The Global City, dong thsi phan anh dinh T RN S _ — | TRE e
Partners, SOHO ké& thua tinh than giao thuong dic  hudng phéat trién cla Masterise Homes trong | - R - Pr S e i e sensm e
trung cUa Sai Gon trong mot dién mao hién dai, noi viéc kién tao nhing diém dén dé thi mang R S —
kinh doanh, trdi nghiém, l[am viéc va tdn hudng cung  tam voc quéc té, naoi gia tri thuong mai song | ot 7 - p ~
dién ra trong mét nhip séng dé thi ndang déng. hanh cung chat lugng séng. * e Yo'

Following the launch of a series of new developments
in the first half of 2026, Masterise Homes introduces a
new character and a renewed spirit at SOHO - The
Global City, further completing its vision of an
integrated international urban destination with a
modern commercial district.

_d B i % - i 1D : 8 ' _#

) GRSl CULTURE FINDS

111 Developed by Masterise Homes in collaboration with

= | A LOCAL SOU L Foster + Partners,, SOHO reinterprets Saigon’s
longstanding commercial spirit through a contemporary
urban setting where business, lifestyle, work, and
leisure come together seamlessly. Complementing
The Global City's all-in-one ecosystem, SOHO serves

as a vibrant destination connecting residents, brands,
visitors, and the international community.

N |
i

The introduction of SOHO further enriches The Global
City's integrated ecosystem while reflecting Masterise
Homes' commitment to creating internationally
benchmarked urban destinations where commercial
vitality and quality of living evolve together.

I :-‘»:5 e, = L
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MASTERISE HOMES
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HMASTERISE HOMES

, MASTERISE HOMES RA MAT
MASTERI COSMO CENTRAL

MO RONG DAU AN

<if W f’;!ﬂfﬁ‘ T

E“"i F T4 i MASTERI COLLECTION
P AVA 7/ | TAI THE GLOBAL CITY

Masterise Homes chinh thdc ra mat Masteri
Cosmo Central, phan khu cao tang thuéc Masteri

Collection tai The Global City, ti€p ndi hanh trinh A W\ =k ;G A b TN MASTERISE HOMES LAUNCHES
kién tao phong cach séng dé thi theo chudn muc WA - e o Agdiore
qudc té tai trung tdm mdi cla TP. H6 Chi Minh. Ml B e 57 IR R MASTERI COSMO CENTRAL

e Ba TN EXPANDING THE MASTERI COLLECTION
Buoc dinh vi tal “trél tim* cda The Globa' Clty, A FOOTPRINT AT THE GLOBAL CITY
Masteri Cosmo Central s& hUu Igi thé két ndi noi ;
bat, lién ké hé tién ich s6i déng chi trong vai phut
di chuyén: kénh dao nhac nudc I6n nhat Boéng
Nam A, trung tdm thuong mai quy mé 123.000m?
va khu nha pho thuong mai SOHO. TU vij tri, tién
ich dén nhip s6ng cong dong, du an ducgc thiét ké
dé toi vu trdi nghiém séng, lam viéc va thu gian
trong cung moét ban kinh tién nghi.

Masterise Homes officially launches Masteri Cosmo Central, a
high-rise precinct under Masteri Collection at The Global City,
continuing its journey to shape an internationally benchmarked
urban lifestyle at Ho Chi Minh City's new centre.

DY | Positioned at the "heart" of The Global City, Masteri Cosmo
, - Central offers strong connectivity, with vibrant amenities just

s e - ne o = s ST W!Song % minutes away: Southeast Asia's largest musical fountain canal, a
tuc2 diaésnteriléi tci)rs1hmfh§nerlj:;it'eriaégellrelscetior?mi J:T']eé'?c | o ”‘m@*“’ s o 123,000 sgm shopping mall, and the SOHO commercial
i Yl Y i s o B (&t : townhouse district. From location and amenities to community
<héng gian s6ng hién dai, ndng déng va giau ké

= 2 ] : _ rhythm, the project is designed to optimise living, working, and
n9|, nol cc;éng qong COSMO h',nh thanh trong nhip leisureexperiences within one convenient radius.
song da sac cva The Global City.
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Through Masteri Cosmo Central, Masterise Homes continues to

;::‘__-_- g;::»,;_» — - = 8
= Masteri Cosmo Central express the spirit of Masteri Collection through a modern,dynamic,
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Song tron ven ting nhip cong hudng. and connected living environment, where the COSMO community

takes shape within the diverse rhythm of The Global City.

== - Masteri Cosmo Central
= === = = R f_, Living in cosmo
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MASTERISE HOMES RA MAT
TOA PEAK I

Hoan thién ddu an LUMIERE Essence Peak
Tai Global Gate, Ha NOi

Masterise Homes ra mat toa Peak Il thudc
LUMIERE Essence Peak, hoan thién hanh
trinh cVa LUMIERE Series tai trung tam
quoc té Global Gate, Ha No6i. Vuon cao
bén hoé trung tdm 32 ha, Peak Il ma ra mot
khéng gian song giau cdm hung, noi kién
truc, thién nhién va tdm nhin biéu tuong
cung tao nén trai nghiém séng can bang.

TU vi tri 6m tron ba mat nudc, gom song
H6ng, song NgU Huyén Khé, sébng budng
va ho Thién Nga, dén hé 23 tién ich ngoai
troi va 30 tién ich trong nha, Peak Il ducc
phat trién dé nudi dudng nhip séng than,
tdm, tri cho céng dong cu dan. Cac
khébng gian nhu san pickleball, hé boi
ngoai troi, phong thudng tra va sanh
thuong gia gop phan tao nén mot hé trai
nghiém da tang, noi van doéng, thu gidn va
két néi ducc dung hoa trong dadi song
moi ngay.

Ppiém nhan cua Peak Il |a The Essence
Wing, bd suu tdp tu gia gidi han chi tu 2
dén 6 can mabi tang, s hiu sdnh doén tiép
va hé thang may riéng biét. Pay |a dau an
hoan thién LUMIERE Essence Peak,
tiép tuc dién gidi tinh than LUMIERE qua
sU riéng tu, tinh té va chat song ducc
cham chut trong tung trai nghiém.

MASTERISE HOMES UNVEILS PEAK 1|
COMPLETING LUMIERE ESSENCE PEAK
AT GLOBAL GATE, HANOI

Masterise Homes unveils Peak Il Tower at
LUMIERE Essence Peak, completing the LUMIERE
Series ourney at Global Gate, Hanoi. Rising
beside the 32-hectare central lake, Peak Il
introduces an inspiring living environment
where architecture, nature, and landmark views
come together to create a balanced lifestyle
experience.

With views embracing the Red River, Ngu
Huyen Khe River, Duong River, and Swan Lake,
along with 23 outdoor and 30 indoor
amenities, Peak Il is designed to nurture the
body, mind, and spirit of its resident communi-
ty. Spaces such as the pickleball court, outdoor
pool, tea lounge, and business lounge
contri ute to a multi-layered experience where
movement, relaxation, and connection are
integrated into everyday life.

A key highlight of Peak Il is The Essence Wing,
a limited collection of private residences with
only two to six homes per floor, featuring a
dedicated reception lobby and private
elevator system. As the completing mark of
LUMIERE Essence Peak, Peak Il continues to
express the LUMIERE spirit through privacy,
refinement, and a carefully curated quality
of living.
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THE
CREATION

KHAC TAO MOTHAC QUYEN
KHOI TAO MOT CHUAN SONG

The Creation md ra hanh trinh kham pha
chuan séng dinh thu hang hiéu tai The Rivus,
noi moéi dac quyén tré thanh mét phan cuoa
nhip sbng thudng nhat. b6 1a thanh quad
ducc dinh hinh tU tdm nhin cla Masterise
Homes, nha phat trién bat déng san hang
hiéu dang cap qudc té.

Xuyén sudt hanh trinh trdi nghiém, khach
moi tung busdc cdm nhan tinh than séng
khac biét cia The Rivus. TU nhing dudng
nét kién truc va nodi that ducc tao tac bai
ELIE SAAB, dén khéng gian song giao hoa
cung thién nhién. Tai day, sinh khi khéng chi
hién dién trong canh quan, ma lan tdéa trong
tung trdi nghiém song, nudi duGng mot
chuan sé6ng bén ving theo thai gian.

Dau an cuUa su kién la khodnh khac bén thoy
ndi khu chinh thic van hanh. Khi cay cau
nang tu tu maé |6i va du thuyén Ocean Master
ust vao trung tdm dinh thu, The Rivus xac
ap moét chuan muc hiém cé vé dinh thy
nang hiéu ven séng theo quy chuan quéc té
tai khu Bong TP. H6 Chi Minh.

The Rivus, noi sinh khi khéi tao va truyén dai.

HI= CREATION:

RAFTING A PRIVILEGL,
EFINING A NEW STANDARD
F LIVING

The Creation marks the beginning of a journey
into the branded residence lifestyle at The
Rivus, where every privilege becomes part of
everyday life. It is the embodiment of Masterise
Homes' vision as an internationally recognized
developer of branded real estate.

o9 O -

Throughout the experience, guests immersed
themselves in the distinctive spirit of life at The
Rivus. Every moment at The Rivus reflected a
refined way of life, from the architectural details
and bespoke interiors crafted by ELIE SAAB to a
living environment seamlessly connected with
nature. Here, vitality extends beyond the
landscape, flowing through every living
experience to nurture a timeless standard
of living.

A defining moment of the event was the official
opening of the private in-residence marina. As
the drawbridge slowly lifted and the Ocean
Master yacht gracefully entered the heart of the
estate, The Rivus established a rare international
benchmark for branded waterfront residences
in East Ho Chi Minh City.

The Rivus, where creation becomes eternity.
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After 13 months of construction since late December

MASTERISE HOMES TOPS OUT 2024, the twin towers Spark and Glow completed
MASTERI GRAND VIEW, thgir s.tructural works, eagh reaching 25 storeys.
MARKING A KEY MILESTONE FOR Construction brogress. ualty control, and close
THE FIRST HIGH-RISE PRECINCT collaboration with partners throughout the development
AT THE GLOBAL CITY pEiESE:

Located at the intersection of Do Xuan Hop and Lien
Phuong roads, Masteri Grand View is expected to
soon shape a highly connected living environment
within The Global City. With handover planned for
2026, the project brings the future Masteri Collection
community closer to a dynamic, convenient, and
vibrant urban lifestyle.

On 29 January 2026, Masterise Homes held the
topping-out ceremony for Masteri Grand View,
the first high-rise precinct at The Global City,
marking an important step in bringing the
Masteri Collection living environment to life at
Ho Chi Minh City's new centre.
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Ngay 29/01/2026, Masterise Homes t& chuc & i : ;;‘H ; [y My 1 .
cat néc Masteri Grand View, phan khu cao tang \f 14 N 1§:: NS u
dau tién tai The Global City, danh dau budc tién bl L ;gg 3 Xy i

quan trong trén hanh trinh hién thuc héa khéng n Ll A s,

gian so6ng thuoc Masteri Collection tai trung tdm i 5!5 L

m&i cOa TP. H6 Chi Minh. o &

Sau 13 thang thi cong ké tu cudi thang 12/2024,
bd doi toa thap Spark va Glow da hoan thién
phan két cau vai chiéu cao 25 tdng moi toa. Cot oo B4 -
m&c nay thé hién cam két cla Masterise Homes I 0 SN = D
trong viéc kiém soat tién d6, chat luong cong ' N .y Y SR
trinh va phoéi hogp chdt ché cung cédc doéi tac
trong sudt qua trinh trién khai.

S& hou vi tri tai giao diém hai truc dudng B Xuan
Hgp va Lién Phudng, Masteri Grand View duoc ky
vong sém hinh thanh khong gian séng giau két
noi tai The Global City. Vi ké hoach ban giao
trong ndm 2026, du an tiép tuc dua coéng dong
cu dan Masteri Collection dén gan hon véi nhip
song do6 thi ndang déng, tién nghi va da sac mau.
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MASTERISE HOMES
CHAO bON
NHUNG CU DAN PAU TIEN (0 T .
TAl LUMIERE EVERGREEN e
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Viéc ban giao nhiing can hé dau tién tai LUMIERE
Evergreen danh dau cot moéc quan trong cuUa
Masterise Homes tai Ha Noi, khi du an dau tién
thuéc LUMIERE Series chinh thuc budc vao giai
doan van hanh va dén cu dan.

MASTERISE HOMES
WELCOMES
THE FIRST RESIDENTS
AT LUMIERE EVERGREEN

Khéng dung 8 mét quy trinh ban giao, hanh trinh
nhdn nha dugc Masterise Homes kién tao nhu
mot trdi nghiém tron ven, noi tung diém cham
hudng dén su an tdm, ré rang va cadm xuc cla cu
dan. Tu khéng gian doén tiép, su déng hanh cula
doi ngU chuyén vién dén quy trinh vdn hanh
mach lac, méi chi tiét déu gép phan md ra mot

khéi dau chin chu cho céng déng cu dan mdi. The handover of the first homes at support of the handover team to a well-or-

Cot moc nay khéng chi hién thuc hda ky vong vé
mét khéng gian séng tinh té tai LUMIERE
Evergreen, ma con tiép tuc khang dinh cam két
cUa Masterise Homes trong viéc duy tri chat
luong trdi nghiém tu phat trién du an, ban giao
dén van hanh daoi sébng cu dan.

LUMIERE Evergreen marks an important
milestone for Masterise Homes in Hanoi, as
the first LUMIERE Series development in
the capital officially enters its operational
phase and welcomes residents.

Beyond a handover process, the journey was
curated as a complete resident experience,
where each touchpoint was designed to
deliver clarity, reassurance, and emotion. From
the reception setting and the dedicated

chestrated process, every detail contributed
to a thoughtful beginning for the new
resident community.

This milestone brings to life the
expectations of a refined living
environment at LUMIERE Evergreen,
while reaffirming Masterise Homes'
commitment to maintaining experience
quality across the full journey, from
project development and handover to
everyday resident living.
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KHINHIP SONG THANH THI
DBUOGC THANG HOA QUA NHUNG
PIEM CHAM NGHE THUAT

Tai The Global City, A Moment of Rhythms dugc
Masterise Homes kién tao nhu mét diém cham trai
nghiém danh cho khach hang cua Masteri Grand
View, md ra hanh trinh nghé thuat gan vai nhip séng
thanh thi hién dai, ndng déng va giau cadm hung.

Théng qua sy kién, Masterise Homes tiép tuc dién
gidi tinh than cVa Masteri Collection, dong san pham
gan lién v6i cam hung séng dé thi trong danh muc
phat trién clVa thuong hiéu. Gid tri sébng dugc thé
hién qua khéng gian va nhirng trai nghiém duoc dan
dat c6 chu dich, noi cam xuc, két ndi va phong cach
song cung hién dién trong ddi sbng cu dan.

TU nghé thuat, &m nhac dén nhiing khoanh khac giao
luu, A Moment of Rhythms gdp phan lam rdé cach
Masterise Homes chuyén hda tinh than séng hang
hiéu thanh trdi nghiém doé thi gan gui, sébng déng va
c6 chiéu sau tai The Global City.

WHEN URBAN LIVING
IS ELEVATED THROUGH ARTISTIC
TOUCHPOINTS

At The Global City, A Moment of Rhythms was
curated by Masterise Homes as an experiential
touchpoint for customers of Masteri Grand View,
opening an artistic journey connected to a
modern, dynamic, and inspiring urban lifestyle.

Through the event, Masterise Homes continued to
express the spirit of Masteri Collection, a product
line associated with urban living within the brand's
development portfolio. Living value is reflected
through both physical space and intentionally
curated experiences, where emotion, connection,
and lifestyle come together in residents' everyday
lives.

From art and music to moments of engagement, A
Moment of Rhythms further illustrated how Masterise
Homes translates the spirit of branded living into an
urban experience that is approachable, vibrant, and
meaningful at The Global City.
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KHI CHAT SONG TINH ANH
PUOC THANG HOA TRONG TUNG
KHOANH KHAC NGHE THUAT
TAI “REFINED LIVING AT LUMIERE”

Vi gan 800 khach mdai tham du, Refined Living at
LUMIERE d& md& ra mét hanh trinh trdi nghiém nghé
thuat giau cdm xuc, nai tinh than séng duy my cla
LUMIERE Midtown dugc dién gidi qua am nhac,
khéng gian va nhiing diém cham dugc cham chut.

Khéng dung & mét su kién tri an khach hang, chuong
trinh tiép tuc lam ré cach Masterise Homes kién tao
trdi nghiém song xoay quanh chiéu sdu cdm xuc, két
ndi va gu tham my. TU nhiing khoanh khac giao luv,
cac khung hinh luu gi¥ ky niém dén nhi'rng phan qua
tri 4n tinh té, maoi chi tiét déu gop phan tao nén moét

dém nghé thuidt mang dau an riéng cva céng
déng khach hang LUMIERE.

Su kién khép lai nhung tiép tuc mdé rong hinh
dung vé chat song tinh anh dang dan hién hiu tai
The Global City, noi LUMIERE Midtown dugc phat
trien nhu moét khéng gian séng dé cao su can
bang, cdm hung va trai nghiém tham my trong
dai séng hang ngay.

WHERE REFINED LIVING IS ELEVATED THROUGH
EVERY ARTISTIC MOMENT
AT “REFINED LIVING AT LUMIERE”

Vi gadn 800 khach mai tham du, Refined Living at LUMIERE d3
md ra mot hanh trinh trdi nghiém nghé thuat giau cdm xuc, noi
tinh than séng duy my cla LUMIERE Midtown ducgc dién giai
qua dm nhac, khéng gian va nhiing diém cham duoc cham chut.

Khéng dung 8 mot su kién tri an khach hang, chuong trinh tiép
tuc 1am ré cach Masterise Homes kién tao trdi nghiém séng
xoay quanh chiéu sau cdm xuc, két ndi va gu tham my. Tu
nhing khoanh khac giao luu, cac khung hinh luu git ky niém
dén nhing phan qua tri 4n tinh t&, mobi chi tiét déu gop phan
tao nén mot dém nghé thudt mang dau an riéng coa céng déng
khach hang LUMIERE.

Su kién khép lai nhung tiép tuc ma rong hinh dung vé chat song
tinh anh dang dan hién hiu tai The Global City, noi LUMIERE
Midtown duoc phat trién nhu mét khéong gian séng dé cao su
can bang, cam hung va trdi nghiém tham my trong ddi séng
hang ngay.

ARRIRAAREE aaREREEE




MASTERISE HOMES CONG BO CHUONG TRINH
“"DONG HANH BEN VUNG - KIEN TAO GIA TRI"

THEM PAC QUYEN, THEM GIA TRI CHO KHACH HANG

Thang 5/2026, Masterise Homes cong
bd chuong trinh "BPéng hanh bén ving
- Kién tao gid tri", ddc quyén lai suat
ap dung cho toan b6 danh muc du an
trén toan quoc. Pay 13 chinh sach linh
hoat, giup khach hang cing c6 nén
tang tai chinh va cht déng hon trong
ké hoach an cu dai han, qua do tiép
tuc khang dinh dinh huéng lay khach

hang lam trong tdm clVa doanh nghiép.

Chinh sdch dong thai phan dnh su thau
hiéu sau sac va cam két déng hanh dai
han cla Masterise Homes, nhu moét sy
tri &n danh cho nhing khdach hang da
tin chon thuong hiéu.

Viéc trién khai cac gidi phap tai chinh
nham nadng cao kha nang tiép can,
trong khi cac du an van duy tri tinh
toan ven cuUa gia tri, ddm bao moi bat
dong san phan anh dung chuan muc va
dinh vi da duoc xac lap.

Budc di nay thé hién dinh hudng dai
han va nang luc trién khai nhat quan
cUa Masterise Homes trong viéc dong
hanh cung khach hang, déng thai gop
phan thuc day sy phat trién bén ving
cUa thi truong bat dong san.

MASTERISE HOMES ANNOUNCES
“SUSTAINABLE COMPANIONSHIP - CREATING VALUE"
MORE PRIVILEGES, MORE VALUE FOR CUSTOMERS

In May 2026, Masterise Homes has
officially introduced the "Sustainable
Companionship - Creating Value" pro-
gram, offering preferential interest rate
privileges across its entire nationwide
portfolio. This flexible policy s
designed to strengthen customers'
financial foundations and enable great-
er proactivity in long term homeowner-
ship planning, further reinforcing the
company's customer-centric approach.

The program also reflects Masterise
Homes' deep understanding and
long-term commitment to accompanying
its customers, serving as a gesture of
appreciation for those who have placed
their trust in the brand.

By implementing financial solutions that
enhance accessibility while maintaining
the integrity of each development's
value, Masterise Homes ensures that
every property continues to reflect its
established standards and positioning.

This move demonstrates the company's
long-term  vision and  consistent
execution capabilities in supporting
customers, while contributing to the
sustainable development of the real
estate market.
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MIDTOWN
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The Global City tiép tuc hoan thién hé sinh thai dé thi quoc té
vdi su hién dién cua King's College Wimbledon TP.HCM, ngobi
truong dén tu Anh Qudc véi truyén thong hoc thuat gan 200
nam. Su gép mat cua moét thuong hiéu gido duc uy tin gép
phan mad réng gia tri séng tai The Global City, noi cu dan dugc
ti€p cadn moi trudng hoc tap chuan muc ngay trong long khu
do thi.

Song song Vvdi tién ich gido duc, The Global City cUng lién tuc lam
phong phu nhip séng céng déng bang nhing trai nghiém giai tri
mdi. Trong mua he, cdc hoat déng nhu Drive-in Theater tai khu
Global Fountain va Beer Bike tai City Park mang dén nhing lua
chon cudi tuan khac biét cho cu dan, gia dinh va du khach.

TU gido duc, gidi tri dén khéng gian két néi cong dong, cac
tién ich mdi tiép tuc cing c6 dinh hudng phat trién The Global
City thanh moét khu dé thi quoc té da chiuc nang, noi song, hoc
tap, lam viéc va tan hudng cung hién dién trong mét hé sinh
thai ndng déng tai trung tdm mai c0a TP. HO Chi Minh.

The Global City continues to strengthen its international urban
ecosystem with the presence of King's College Wimbledon
Ho Chi Minh City, a British school with nearly 200 years of
academic heritage. The arrival of a reputable education brand
adds further depth to The Global City's living value, giving
residents access to a high-quality learning environment within
the urban township.

Alongside education, The Global City has also enriched
community lifestyle with new leisure experiences. This
summer, activities such as the Drive-in Theater at the Global
Fountain area and Beer Bike at City Park introduced distinctive
weekend options for residents, families, and visitors.

From education and entertainment to community spaces,
these new amenities further reinforce The Global City's vision
as a multifunctional international urban destination, where
living, learning, working, and leisure come together in a
vibrant ecosystem at Ho Chi Minh City's new centre.
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NGAY HOI “TUOI THO LA NHIEU HON THE...”
GAN KET CONG BDONG CU DAN
LUMIERE EVERGREEN

Chao mung Ngay Quodc té Thiéu nhi, Masterise
Homes va Masterise Property Management t6
chic ngay hoéi "Tubi tho 1a nhiéu hon thé..."
danh cho céng déng cu dan LUMIERE
Evergreen, mé ra khong gian két ndi noi céc
gia dinh cung sé chia nhing khoanh khac
y nghia.

Su kién mang dén chudi hoat doéng trai
nghiém da sac mau danh cho cu dan nhi, tU
cdc workshop sang tao, tro choi tuong tac
dén khu am thuc va khoéong gian luu git ky
niém. Tiép noéi 1a dém nhac véi su gép mat cuUa

64

Funky Smokes Band, OPLUS va PiaLinh, cung
nhing tiét muc nghé thuat va phan giao luu
giau cdm xuc, gop phan tao nén mot bau
khéng khi gan két cho coéng déng cu dan.

Khéng chi 1a hoat dong danh cho tré em,
chuong trinh con phdn anh dinh hudng cua
Masterise Homes trong viéc kién tao nhing
cdng dong cu dan gan két, noi cac gia tri gia
dinh, su sé chia va nhing trdi nghiém chung
ducc nudi dudng song hanh cung chat luong
khéng gian song.
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“CHILDHOOD IS MORE THAN...” FESTIVAL
BRINGS THE LUMIERE EVERGREEN
COMMUNITY TOGETHER

To celebrate International Children's Day, Masterise Homes and
Masterise Property Management hosted "Childhood Is More
Than...", a community festival for LUMIERE Evergreen residents,
creating a joyful space where families could connect and share
meaningful moments.

The programme featured a wide range of activities for children,
including creative workshops, interactive games, a food corner,
and photo opportunities. The evening continued with live perfor-
mances by Funky Smokes Band, OPLUS, and PiaLinh, alongside
interactive entertainment and heartfelt musical moments that
strengthened connections within the resident community.

Beyond a celebration for children, the event reflected Masterise
Homes' commitment to fostering connected communities, where
family values, shared experiences, and meaningful resident
engagement grow alongside the quality of everyday living.

Thai

LA NHIEU HON THE...




THE GLOBAL CITY

KHANG BINH SUC HUT
TAM PIEM SU KIEN QUOC TE
QUA CHUOI TRAI NGHIEM

VAN HOA, THE THAO VA GIAI TR

7

Trong nUa dau ndm 2026, The Global City tiép

A

T
dinh sUc hut cOa moét diém dén do thi qudc té khi lién

t6 chuc nhiéu su kién van hdéa, thé thao va giai tri quy
6N, thu hut déng ddo cu dan, khdch hang va du khach.
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Tai khu ph6é thuong mai SOHO, Lé hdi Pizza Sai Gon 2026
quy tu hon 1.000 tin d6 am thuc da quéc tich, mang dén
khéng khi séi déng vdi pizza nudng cui, &m nhac DJ,
saxophone va cac man trinh dién gidi tri dac sac. Cing tai
The Global City, Gymkhana Championship PVOIL Cup 2026
tao nén moét cudi tudn bung né vai nhiing man tranh tai toéc
do, hoat déng |ai thU VinFast va trdi nghiém dudng dua gid
|ap Motorsport.

Song song do, chudi su kién mUa hé Suntopia lién tuc lam
mdi nhip sdng cudi tuan vai nhiéu chu dé da dang, tu khong
gian retro nuéc My, “"Rhythm of World Cup" dén "City of
Joy" huédng vé Ngay Gia dinh Viét Nam. Cac hoat dong
check-in, tro choi tuong tac, am nhac, tiéc tra, biéu dién
nghé thuat cung su gép mat coa Chillies, Gigi Huong Giang,
VU Thao My, Juky San va Suy U da tao nén nhing diém hen
giau nadng luong cho cong déng.

~

TU am thuc, thé thao dén am nhac va két néi gia dinh, chubi
su kién tiép tuc cho thay The Global City khéng chi la noi dé
s6ng, ma con la diém dén trai nghiém, noci moi cudi tuan mé
ra moét ly do mdi dé gap gd, kham pha va tdn hudng nhip

song do thi quoc té tai trung tdm mai cva TP. H6 Chi Minh.
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SUNTOPIA - CITY OF JOY

? Sales Gallery & Daddy Cool, The Global City
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THE GLOBAL CITY
REINFORCES ITS APPEAL AS AN
INTERNATIONAL EVENT DESTINATION
THROUGH CULTURE, SPORTS
AND ENTERTAINMENT

In the first half of 2026, The Global City continued to
strengthen its appeal as an international urban
destination by hosting a series of large-scale cultural,
sports, and entertainment events that attracted
residents, customers, and visitors.

At the SOHO commercial district, the Saigon Pizza
Festival 2026 gathered more than 1,000 food lovers from
diverse backgrounds, creating a vibrant atmosphere
with  wood-fired pizzas, DJ music, saxophone
performances, and distinctive entertainment moments.
Also at The Global City, the Gymkhana Championship
PVOIL Cup 2026 delivered an energetic weekend of
motorsport competition, VinFast test drives, and
immersive Motorsport simulator experiences.

Alongside these highlights, the summer event series
Suntopia continuously refreshed the weekend rhythm
with diverse themes, from American retro inspiration
and "Rhythm of World Cup" to "City of Joy" in celebration
of Vietnamese Family Day. Check-in moments,
interactive games, music, afternoon tea, artistic
performances, and appearances by Chillies, Gigi Huong
Giang, Vu Thao My, Juky San, and Suy U created lively
gathering points for the community.

From cuisine and sports to music and family connection,
this event series further demonstrated that The Global
City is more than a place to live. It is an experiential
destination where every weekend brings a new reason
to meet, explore, and enjoy the rhythm of international
urban living at Ho Chi Minh City's new centre.




THE INNER

BY MASTERISE HOMES

& TECHCOMBANK:

HANH TRINH SONG TRON VEN
TU BEN TRONG

Masterise Homes va Techcombank chinh thuc
gidi thiéu THE INNER, nén tdng dac quyén duagc
phat trién tU sy dong diéu trong triét ly lay
khdch hang lam trung tdm, mdé réng gid tri cla
hé sinh thai tU khéng gian sdng dén nén tadng tai
chinh va trdi nghiém song.

Pucc thiét ké nhu moét hé sinh thai ddc quyén
lien mach, THE INNER két noi cac gidi phap tai
chinh, quan ly tai san, cham séc t6 &m va phong
cach song trong moét hanh trinh dugc cd nhan
hda theo tUung nhu cau sé h¥u. TU an cu, khai thac
cho thué dén dau tu, moi trai nghiém déu hudng
dén viéc gia tdng su an tdm, t6i vu gia tri tai san
va dong hanh cung khach hang trong dai han.

Su két hop gilra Masterise Homes va Techcombank
phan anh tdm nhin chung vé mét chuan muc trai
nghiém mdai, noi chat luong séng va néi luc tai
chinh song hanh. Vd&i THE INNER, hai thuong
hiéu cung hudng dén viéc kién tao mot hé gia tri
bén ving, giup khach hang khéng chi s& hiu tai
sdn ma con tan huédng moét hanh trinh sdng tron
ven tu bén trong.

THE INNER

BY MASTERISE HOMES
& TECHCOMBANK:

A JOURNEY OF LIVING
FROM WITHIN

Masterise Homes and Techcombank officially
introduced THE INNER, an exclusive privilege
platform built upon a shared customer-centric
philosophy, extending the value of their ecosystem
from living spaces to financial strength and
lifestyle experiences.

Designed as an integrated ecosystem,
THE INNER brings together financial solutions,
asset management, home services, and lifestyle
privileges within a personalised journey tailored
to different ownership needs. Whether for
homeownership, leasing, or investment, every
experience is created to provide greater peace
of mind, optimise asset value, and support
customers throughout their long-term journey.

The collaboration reflects the shared vision of
Masterise Homes and Techcombank in shaping
a new standard of customer experience, where
quality living and financial resilience go hand in
hand. Through THE INNER, both brands aim to
create a sustainable value ecosystem, enabling
customers not only to own valuable assets but
also to enjoy a more fulfilling life from within.

huong Trinh Dac Quyén Hé S
STERISE HOMES & TECHCOMB

>ong H anh Doc Ban
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MASTERISE GROUP CUNG HE SINH THAI
PONG HANH CUNG FIFA WORLD CUP 2026,
KET NOI NHUNG KHOANH KHAC
DiINH CAO CUA cuOC SONG

Pbéng hanh cung FIFA World Cup
2026 trén VTV, Masterise Group cung
hé sinh thai tiép tuc lan tda tinh than
két n6i qua moét trong nhing su kién
thé thao duoc mong chd nhat toan
cau.

World Cup khéng chi la ngay hoi
béng da [6n nhat hanh tinh, ma con 13
mua cUa nhing cdm xUc dugc sé chia.
Tu khoanh khac ca gia dinh cung v&
da trudc moét ban thang dén nhing

cubc hen ban bé kéo dai qua tung
tran dauv, béng da tré thanh ngoén
ngU chung két n6éi con ngudi bang
niém vui, su hdi hép va nhing ky uc
dang nhd.

Thoéng qua su dong hanh nay,
Masterise Group mong mudn cung
cdng dong séng tron khéng khi cuUa
mot mua World Cup nhiéu cdm xuc,
noi moi trdn cau khéng chi duoc
theo déi, ma con tré thanh mot
diém cham gan két trong dai séng.

MASTERISE GROUP AND ECOSYSTEM
ACCOMPANIES FIFA WORLD CUP 2026,
CONNECTING LIFE'S PEAK MOMENTS

As Masterise Group and ecosystem
accompanies FIFA World Cup 2026
on VTV, the brand continues to celebrate
the spirit of connection through one
of the world's most anticipated sporting
events.

The World Cup is more than the
world's greatest football festival. It is
a season of shared emotions. From
families cheering together over a
goal to gatherings with friends that
continue from one match to the next,
football becomes a universal language

that connects people through joy,
anticipation, and lasting memories.

Through this partnership, Masterise
Group hopes to join the community
in fully embracing the atmosphere
of an emotional World Cup season,
where every match is not only
watched, but becomes a meaningful
touchpoint of togetherness in
everyday life.

CUNG
MASTERISE HOMES
SONG TRON
NHUNG KHOANH KHAC DINH CAO VO

WORLD CUP
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GIA BINH INTERNATIONAL AIRPORT
A GATEWAY TO A NEW-GENERATION
AVIATION ECONOMY ECOSYSTEM

Gia Binh International Airport s
envisioned as a new-generation
aviation economy centre, contributing
to the expansion of Vietnam's national
development space as the country
moves toward higher growth
ambitions for the 2026 - 2030 period.

Entrusted by the Government and the
Ministry of Public Security with a
strategic mission, the project goes
beyond transport infrastructure. It is
designed as the foundation for an
integrated development ecosystem
where aviation, logistics, commerce,
finance, urban development, and

technology converge within a
connected structure. This marks a shift
from single-purpose infrastructure to a
new-generation aviation economy
hub capable of capturing global flows
of economic activity, people, goods,
investment, and knowledge.

As an international gateway, Gia Binh
International Airport is expected to
become a new growth driver,
strengthening regional connectivity
and bringing Vietnam closer to its
aspiration of becoming a regional
aviation economy hub.
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LE KHOI CONG, DONG THO,

_ LEKHOICONG, PONG THO

CHAD MUNG DAIHOI DA BIEU TOAN OUBE LAN THUXIV CUA GANS CAC DY AN HA TANG - GIAO THONG TRONG DIEM
5 CHAO MUNG DAI HOI DAI BIEU TOAN QUGC
LANTHU XiV CUA DANG
. 3

= LE DONG THO :
- DU AN XAY DUNG CAU PHU MY 2
: Thénh ph& HA Chi Minh, ngau 15 theing O ném 204

m MASTERISE
SROUP

MASTERISE GROUP BREAKS GROUND
ON TWO KEY INFRASTRUCTURE PROIJECTS
IN HO CHI MINH CITY

On 15 January 2026, Masterise Group, as investor,
co-hosted with the Ho Chi Minh City People's
Committee the groundbreaking ceremony for Phu
My 2 Bridge and Can Gio Bridge, two of the city's
key transport infrastructure projects.

The event marked an important step in mobilising
social resources for infrastructure development,
while highlighting the role of the private sector in
projects of strategic significance. For Masterise
Group, participation through the public-private
partnership model further reflects its commitment
to accompanying the city and the country in

completing the transport network, expanding urban

development space, and creating a foundation for
long-term growth.

Phu My 2 Bridge will strengthen connectivity
between southern Ho Chi Minh City, Nhon Trach,
and Long Thanh International Airport, helping
shorten travel time and reduce logistics costs.
Meanwhile, Can Gio Bridge will replace the Binh
Khanh ferry, opening a new development corridor
toward the sea, supporting eco-tourism and the
marine economy, and improving local quality of life.

GROUP

U AN DAU U XAY DUNG CAU CAN GIGS wsTense




Masterise Group céng b6 théa thuan hop
tac quan ly da du an vd&i Marriott Interna-
tional, danh dau budc phat trién mdi trong
chién lugc maé rong hé sinh thai sang linh
vuc khach san va nghi duéng tai Viét Nam.

MASTERISE GROUP

MO RONG HOP TAC CHIEN LUGC

VOI MARRIOTT INTERNATIONAL

TRONG LINH VUC KHACH SAN
VA NGHI DUGNG

P

Theo thoéa thuan, Marriott International sé
quan ly 4 khach san va 1 khu can hé hang
hiéu do Masterise Group phat trién, bo
sung gan 1.900 phong tai TP. H6 Chi Minh,
Ha NoOi va Can Gis. Danh muc du an trai
rong tu khach san, khu nghi duéng cao
cap dén cac t6 hop quy mo Idn, phan anh
dinh hudng phat trién nhirng diém dén dat
chuan quéc té cla Masterise Group.

Thda thuan tiép ndi chién lugc phat trién coa
Masterise Group sau khi thanh lap Masterise
Hospitality & Entertainment, dong thdi
khang dinh t&m nhin dai han trong viéc md
robng hé sinh thai séng, luu tru va trai
nghiém. Théng qua hop tac vai Marriott
International, Masterise Group tiép tuc
hudng dén viéc kién tao nhiing céng trinh

MASTERISE GROUP

WITH MARRIOTT INTERNATIONAL vi thé coa Vit Nam trén ban dé du lich va
IN HOSPITALITY AND RESORT DEVELOPMENT nghi dudng quoc té.

S

Masterise Group announced a multi-project
management agreement with Marriott International,
marking a new milestone in its strategy to expand
its integrated ecosystem into Vietnam's hospitality
and resort sector.
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Under the agreement, Marriott International will
manage four hotels and one branded residential
development by Masterise Group, adding nearly
1,900 keys across Ho Chi Minh City, Hanoi, and
Can Gio. The portfolio spans luxury hotels,
resorts, branded residences, and large-scale
destinations, reflecting Masterise Group's vision
of creating internationally @ benchmarked
developments.

The expanded partnership builds on the
establishment of Masterise Hospitality &
Entertainment and reinforces the Group's
long-term strategy to broaden its living,
hospitality, and experiential ecosystem. Through
its collaboration with Marriott International,
Masterise Group continues to create destinations
that deliver lasting value while contributing to
Vietham's growing position on the global
tourism and hospitality map.




CHINH THUC KHOI CONG

CAO TOC DO THI HO TRAM -
CANG HANG KHONG QUOC TE
LONG THANH

Ngay 01/07/2026, Cé6ng ty CO phan
Masterise Ha tang Cao tdc Long Thanh - HO
Tram, thanh vién cuUa Masterise Group,
chinh thuc khai cong du édn cao téc do thi
HO6 Tram - Cang Hang khong Quéc té Long
Thanh theo hinh thic doi tadc céong tu (PPP).

V&i tong chiéu dai hon 42 km, quy mé 6 lan
xe cao tdc cung hé théng dudng song
hanh, du an lan dau tién két noi truc tiép
Cang Hang khong Quoc té Long Thanh vdai
HS6 Tram, ma ra truc lién két chién luoc giUa
cUa ngdé hang khéng 16n nhat Viét Nam va
trung tdm du lich nghi duéng bién quy mé
quoc té.

@

R ) A
* LE KHOI CONG
A _CAC CONG TRINH, DU AN TRONG DIEM
NHAN DIP KY NIEM 50 NAM NGAY THANH PHO SAIGON - GIA DINH

VINH DU MANG TEN CHU TICH HO CHi MINH
(02/7/1976 - 02/7/2026)

Pay la moét trong nhirng du an ha tang trong diém gop phan hién thuc hda dinh hudng
phat trién khéng gian kinh té va ha tang khu vuc phia béng TP. H6 Chi Minh. Viéc khai
céng du an tiép tuc khang dinh cam két cua Masterise Group trong viéc déng hanh
cung qua trinh phat trién ha tang, déng gép vao nang luc két néi vung va su phat trién
bén ving cla nén kinh té Viét Nam.

CONSTRUCTION COMMENCES
ON THE HO TRAM - LONG THANH
INTERNATIONAL AIRPORT

URBAN EXPRESSWAY

On 1 July 2026, Masterise Long Thanh - Ho Tram
Expressway Infrastructure JSC, a member of
Masterise  Group, officially = commenced
construction of the Ho Tram - Long Thanh
International Airport Urban Expressway under
the public-private partnership (PPP) model.

Spanning more than 42 kilometres with six
expressway lanes and parallel service roads, the
project will, for the first time, provide a direct
connection between Long Thanh International
Airport, Vietnam's largest future aviation
gateway, and Ho Tram, an international coastal
tourism destination.

As one of the region's key infrastructure
projects, the expressway is expected to
support the development of the economic
and urban corridor in eastern Ho Chi Minh
City. The groundbreaking further reflects
Masterise Group's long-term commitment to
contributing to national infrastructure
development, enhancing regional
connectivity, and supporting Vietnam's
sustainable economic growth.

‘i‘ MASTERISE
GROUP
e :
Y, NHIET LIET CHUC MUNG & |
|
LE KHO1 CONG DU AN CAO TOC LONG THANH-HO TRAM, | |
‘ DU AN TRONG DIEM “

Chao miing 50 nam Thanh phd Ho Chi Minh




vuon tam
DOANH NGHIEP

VIET

MASTERISE GROUP
DONG HANH CUNG VIET NAM
TRONG HANH TRINH
KIEN TAO TUONG LAI BEN VUNG

Trong chuong trinh "Vuon tdm Doanh nghiép Viét"
phat song trén VTV1, Masterise Group dugc ghi nhan
qua hanh trinh hon mét thap ky dong hanh cung su
phat trién cUa Viét Nam, tU bat déng san, ha tang,
dich vu dén céc hoat déng cong déng.

Bé&n canh viéc phat trién cac du an dé thi nhu The
Global City va danh muc bat déng sdn hang hiéu
cung Marriott International, Masterise Group tiép tuc
ma rong dau an trong linh vuc ha tang chién luaoc,
noi bat |a du an cao téc dé thi H6 Tram, Long Thanh.
Nhng du an nay thé hién vai tro coa doanh nghiép
trong viéc gép phan nadng cao nang luc két ndi vung,
hoan thién ha tang va tao déng luc cho céc cuc tang
truéng mdai.

Song song va&i phat trién kinh doanh, Masterise e

Group duy tri trdch nhiém cdéng déng thong qua
cdc chuong trinh nudc sach, vé sinh méi trudng va
hé tro sinh ké tai nhiing dia phuong chiu anh hudng
bdi bién doéi khi hdu. TU phat trién dé thi, thu hut
thuong hiéu quoc té dén déng gop xa& hoi, hanh
trinh cUa Masterise Group phdn anh cam két dai
han trong viéc dong hanh cung Viét Nam kién tao
mot tuong lai bén ving.
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MASTERISE GROUP
ACCOMPANIES VIETNAM IN
SHAPING A SUSTAINABLE FUTURE

Featured in VTV1l's "Vietnamese Enterprises
Rising" programme, Masterise Group was
recognised for its more than decade-long
journey of contributing to Vietnam's
development across real estate, infrastructure,
services, and community initiatives.

Beyond urban developments such as The Global
City and its branded real estate portfolio in
collaboration  with  Marriott International,
Masterise Group continues to expand its
presence in strategic infrastructure, notably the
Ho Tram, Long Thanh urban expressway project.
These initiatives reflect the Group's role in
strengthening regional connectivity, supporting
infrastructure development, and unlocking new
growth corridors.
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Alongside business growth, Masterise Group
continues to uphold its community responsibilities
through clean water, environmental sanitation,
and livelihood support programmes in areas
affected by climate change. From urban
development and international brand partnerships
to social contribution, Masterise Group's journey
reflects a long-term commitment to
accompanying Vietnam in shaping a more
sustainable future.
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Nhan Ngay Quéc té Phu nir 8/3, Masterise Group to
chuic Our Elegance 2026 vai thong diép "Ban linh
vOng vang - Dju dang tda sang", tao nén moét khéng
gian két n6i dé toan thé can bd nhan vién cing tén
vinh nhiing déng goép cla phu ni trong t6 chuc.

Piém nhan cUa chuong trinh 1a cudéc thi cam hoa
Elegance in Bloom, quy tu 24 doi thi, gom 10 déi lién
khoi va 14 doéi néi khoi, véi hon 600 CBNV tham gia
va hon 500 bai viét lan téa vé chuong trinh trén
mang xa hoi. Khuyén khich thanh vién nam truc tiép
cam hoa va thanh vién nU ho trg, huéng dan, hoat
dong da mang dén moét cach ti€ép can gan goii va
giau tinh tuong tac, dong thai thuc day su phéi hop
gifa cac phong ban. Méi tac pham chuyén tai nhing
cdu chuyén riéng vé su tu tin, tinh té, tdn tdm va noi
luc cUa ngudi phu nU Masterise.

Our
ance

KHI BAN LINH VA SU TINH TE
CUNG TOA SANG

Khéng khi chuong trinh tiép tuc ducc lan téa qua
minigame Glow & Grow, hoat déng binh chon truc
tiép va truc tuyén, cung nhing I&i chuc ducc gui
trén Padlet. Cac diém cham nay giup méi thanh
vién chu déng tham gia, sé chia va ghi lai nhing
khoanh khac dang nhé cung déng nghiép.

Théng qua Our Elegance 2026, Masterise Group
tiép tuc cuing c6 moi truong lam viéc hién dai, ton
trong su da dang va dé cao tinh than hop tac. Day
cUng |a cdch van hdéa doanh nghiép dugc hién thuc
hoéa qua nhing trdi nghiém gan gUi, nci moi ca
nhan déu duoc khuyén khich phat trién ban than,
déng gép cho muc tiéu chung va tda sdng theo

]

OUR ELEGANCE 2026:
WHERE STRENGTH AND GRACE
SHINE TOGETHER

In celebration of International Women's Day,
Masterise Group hosted Our Elegance 2026 under
the theme "Strong in Character - Graceful in Spirit,"
creating a meaningful space where employees
came together to recognise and celebrate the
contributions of women across the organisation.

The programme's highlight was Elegance in Bloom,
a flower-arranging competition featuring 24 teams,
including 10 cross-functional teams and 14
intra-divisional teams. The initiative engaged more
than 600 employees and inspired over 500 social
media posts, extending its positive impact beyond
the event itself. By encouraging male participants to
create the floral arrangements while female
colleagues provided guidance and support, the
competition  fostered an engaging  and
collaborative  experience that strengthened
connections across teams. Each arrangement
reflected a unique story of confidence, grace,
dedication, and inner strength, celebrating the
qualities embodied by Masterise women.

The celebratory atmosphere continued through
interactive touchpoints, including the Glow &
Grow minigame, onsite and online voting
activities, and heartfelt messages shared via
Padlet. These experiences encouraged employees
to actively participate, connect, and create lasting
memories together.

Through Our Elegance 2026, Masterise Group
continued to cultivate a modern workplace that
embraces diversity and values collaboration. The
programme also demonstrated how corporate
culture can be brought to life through meaningful
employee experiences, where every individual is
encouraged to grow, contribute . to shared
success, and shine in their own unique way.



COMPANY PHOTOSHOOT 2026
BO HINH ANH, LAN TOA
TINH THAN CHUYEN NGHIEP

COMPANY PHOTOSHOOT 2026:
CREATING A CONSISTENT AND
PROFESSIONAL CORPORATE IMAGE

Va&i chd dé "REDEFINED: Grow Into Your Best", dan vé trang phuc, phong cach hinh anh va céch Under the theme "REDEFINED: Grow Into Your = Employees received clear guidance on attire,
Company Photoshoot 2026 dugc Masterise Group thé hién truéc 6ng kinh theo tinh than chuyén Best", ~Company Photoshoot 2026 was vrsual style, posing, and expression, foll.wrn;v a

trién khai nham chuan hoa hinh anh déi ng va cing  nghiép, ti gian, tinh té va ty tin. introduced to standardise emp . professional, minimalist, refined, and confident
c6 moét dién mao chuyén nghiép, hién dai, nhat quan strengthem s ciAAA
trén toan Tap doan. Nhung hinh anh hoan thién i’u'c sU dun;; d‘e d@ﬂg lent

& anh dai dién trén Microsoft 3 dé
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ONEPICK TOURNAMENT 2026:
LAN TOA TINH THAN KET NOI
TRONG TOAN HE SINH THAI

Trong chudi hoat déng gan két ndi bd cua 6
thang dau ndm, ONEPICK Tournament 2026
da tao nén mot san choi thé thao séi ndi
danh cho cén b6 nhan vién trong toan hé
sinh thdi gém Techcombank, Masterise
Group va One Mount Group.

Gidi dau khéng chi mang dén nhing man
tranh tai giau ndng lugng ma con mad ra co
héi dé cac thanh vién tu nhiéu don vi giao
luu, tdng cudng két noi va cing co tinh than
dong doéi vugot ra ngoai pham vi céng viéc
thuong nhat. Vdéi su tham gia cva 18 van
dong vién thudéc 2 lién quan, doéi tuyén
Masterise Group da thé hién ban linh thi dau,
su phdi hop va quyét tdm xuyén sudt hanh
trinh tranh tai.

Tai khu vuc mién Bac, doi Masterise Group
xuat sac gianh gidi ba néi dung déng doéi.
Thanh tich nay I3 su ghi nhdn cho tinh than
né luc cla cac van déng vién, dong thai
thé hién van hda hop tac, bén bi va luén
san sang chinh phuc nhing muc tiéu
chung.

Théng qua ONEPICK Tournament 2026,
tinh than gan két trong toan hé sinh thai
tiep tuc ducc lan tda, gop phan nuoi
dudng mét méi trudng lam viéc nang
dong, tich cuc va giau tinh cdng dong.

-
|

TOURNAMENT 2

ONEPICK TOURNAMENT 2026:
STRENGTHENING CONNECTIONS ACROSS
THE ECOSYSTEM

As part of the employee engagement
initiatives in the first half of 2026, ONEPICK
Tournament 2026 created an energetic
sporting platform for employees across the
ecosystem of Techcombank, Masterise
Group, and One Mount Group.

Beyond competitive matches, the
tournament gave colleagues from different
organisations an opportunity to connect,
interact, and strengthen teamwork outside

their day-to-day responsibilities.
Represented by 18 athletes across two
combined  teams, Masterise  Group

demonstrated determination, coordination,
and strong sporting spirit throughout the
competition.

N A/

In the Northern Region, the Masterise
Group team earned Third Prize in the Team
Category. The achievement recognised
the commitment of the participating
athletes while reflecting a culture of
collaboration, resilience, and shared
ambition.

Through the ONEPICK Tournament 2026,
stronger connections were fostered
across the wider ecosystem, contributing
to a more dynamic, positive, and
community-driven workplace.




 FAMILY DAY 2026 ;

NUOI DUONG
SU GAN KET
tu GIA BPINH

Tiép no6i chudi hoat déng gan két CBNV trong 6
thang dau ndm, Masterise Group tiép tuc dau tu
vao trdi nghiém nhan vién thébng qua nhiing dau an
noi bat tai su kién Family Day 2026 - Journey of
Togetherness nhan dip Ngay Gia dinh Viét Nam va
Quéc té Thiéu nhi, danh cho can bé nhan vién
cung gia dinh tai Ha N6i va TP.HCM.

Vi cht dé "Journey of Togetherness", chuong
trinh mang dén khéng gian dé hon 800 CBNV cung
gia dinh tham gia nhiing hoat déng tuong tac, thd
thach dong doéi va trdi nghiém sang tao danh cho
cd phu huynh va tré nhé. Théng qua hanh trinh
kham pha chung, Family Day khéng chi tao nén
nhing khoanh khac dang nhé gita cac thanh vién
trong gia dinh ma con giup ngudi than hiéu hon vé
moi truong lam viéc, hanh trinh phat trién va
nhing giad tri ma moi Masteriser dang cung kién
tao.

Song hanh [a cdc hoat dong cham lo phuc Igi danh
cho con em CBNV véi hon 1.500 phan qua phuc [oi
danh tdng cdc bé, phan anh su quan tdm xuyén
sudt cUa Masterise Group doi véi doi song cuUa
nhan vién va gia dinh - mot phan quan trong trong
hanh trinh phat trién bén viing cda doanh nghiép.

JOURNEY OF—
TOGETHERNESS

FAMILY DAY 2026:
STRENGTHENING
CONNECTIONS
THROUGH FAMILY

Building on a series of employee engagement
initiatives in the first half of 2026, Masterise
Group continued to invest in the employee
experience through Family Day 2026 -
Journey of Togetherness, held in celebration
of Viethamese Family Day and International
Children's Day for employees and their
families in Hanoi and Ho Chi Minh City.

Under the theme "Journey of Togetherness,"
the programme brought together more than
800 employees and their families for a day of
interactive activities, team challenges, and
creative experiences designed for both
parents and children. Through this shared
journey, Family Day created memorable

moments for families while giving
loved ones a deeper understanding of
the workplace, the company's growth
journey, and the values that every
Masteriser helps create.

Complementing the event, Masterise
Group presented more than 1,500
Children's Day gift sets to employees'
children as part of its employee
welfare programme. Together, these
initiatives  reflected the Group's
continued commitment to supporting
the well-being of employees and their
families, recognising them as an
essential part of the company's
sustainable development journey.
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